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“Communicating the Value of IP”



Piracy: the traditional approach

MPAA / MPA-I / FACT UK



Last year’s model

“Piracy it‘s a crime“ MPAA PSA



• often seen as unbelievable, or irrelevant 

• instilling fear can be counterproductive; or 
simply filtered out 

• negative emotions: can help raise awareness 
about a problem, but less effective in 
achieving behavioural change 

Why this doesn’t work



• Relevant, explicit and realistic messages 

• Highlight proven personal and social 
consequences of piracy: 

– Focus on individual, real people; bring the 
audience close to the victims of piracy

A fresh look at the problem



Piracy: It’s not just the big guys 
who are getting hurt

Filmmaker George Miller



Piracy: where’s your national 
pride?

Filmmaker Clayton Jacobson



What are you really burning?

“Kenny” anti-piracy PSA



A different strategy



Piracy: everyone loses

Kenyan filmmaker John Maina



Piracy: you’re killing creativity

Malian singer and songwriter Amadou



From piracy to counterfeiting

New York City Comptroller / IACC



Counterfeit medicines: Tolomeo’s Story



Just Connect

- E.M. Forester, Howard’s End

outreach@wipo.int




